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HOW MANY PEOPLE ARE DOING
GATEKEEPER TRAINING?
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WHAT PARTS OF THE COMMUNITY ARE WE
REACHING?

LifeSpan launch attendees by sector (total = 166)

HOW IS LOCAL MEDIA REPORTING ON
SUICIDE ?

Types of local media reporting on suicide
(n=34)
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Proportion of local stories aligned with
Mindframe guidelines (n=34)

Focus of stories in local media relating to suicide (n=34)
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How are local stories not meeting the Mindframe guidelines (n=14)
Details on method included
Suicide in headline
Inappropriate language
No reference to helpline
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Percentage of stories not aligned with Mindframe guidelines




